Continuous improvement practices are increasingly common among all kinds of companies as a means to achieve business excellence. However, the reasons why companies implement continuous improvement might vary a lot. This article presents data on the motivations that induce companies to develop continuous improvement initiatives. The data were collected through a survey. Of the 209 companies surveyed, 109 answered it. The dataset includes information about the main characteristics of the company (size, sector) together with information about the main reasons to set up continuous improvement management practices. The dataset is available in excel format. The authors consider that these data are useful not only for researchers but also for consultants and for those practitioners interested in decision sciences.
Data
The dataset includes information on the main reasons why companies decide to implement continuous improvement (Kaizen) in Cantabria (northern region of Spain).
The survey (Appendix 1) included several general questions about the company itself (Questions 1 to 5) and a question about motivations to implement continuous improvement programmes (question 6). In this last question, companies had to assess each of the motivations on a scale of 1 (it was not an important reason for our company) to 5 (it was one of the main reasons for our company). The process of selecting the variables is explained in the following section.
Finally, 109 valid answers were obtained (data collection process is explained in detail in the following section). Fig. 1 shows the distribution according to the type of company; Fig. 2 includes the distribution of companies according to their size. Table 1 shows the distribution by sector according to Spanish National Classification of Economic Activities and finally, Table 2 shows the frequency distribution for each of the motivations.
Experimental design, materials, and methods
The data was obtained through a survey. This was aimed at those people responsible for the implementation of continuous improvement. In order to develop this study, the first step consisted in the design of the survey, which, as already mentioned in the previous section, consisted of several identifying questions (sector, size, type of company) and a question about the motivations for implementing the continuous improvement.
The first step involved carrying out a bibliographic review of the literature that would allow the authors to identify the motivations that had been previously stated in the literature and that, therefore, had to be included in the survey.
The literature review was carried out in the Web of Science and Scopus databases, using the keywords "continuous improvement" and "kaizen" [1] . After reviewing and analyzing the papers which were about this topic, the main motivations for the implementation of continuous improvement Specifications Value of the data The data can be useful to researchers to understand better the behavior of companies and to develop new theories about decision management and organizational behavior. Not only might the dataset be helpful for researchers, but also for consultants. Understanding companies' motivations to implement continuous improvement will allow them to understand better companies' decisions, so advisors will be able to offer more specific and customized solutions and/or consulting services.
It is an indication of what really concerns companies: therefore, it might be useful for policy makers when promoting programs that encourage the implementation of continuous improvement. It is also useful for the international organisms responsible for the development of international standards based on continuous improvement (ISO, EFQM …) to better understand the point of view of companies. programs were identified. Table 3 summarizes the main motivations identified in the aforementioned review.
Since there was a large number of motivations, and with the aim of making a rigorous design of the survey, it was validated by consulting experts. These were professionals from academia (including Full Professors of Business Organization), business managers (both manufacturing and services), consultants and quality managers. After completing this process, the survey was finally composed of 10 items (See Appendix 1, Question 6). It should be noted that the validity and reliability of the questionnaire were also validated [7] .
The population of the study would be made up of companies with more than 20 employees that practise continuous improvement in Cantabria, a region in the north of Spain. However, due to the fact of not having a database on the number of companies that practice continuous improvement, as pointed out by Albors and Herv as [8] , it was decided to send a first survey to all the companies with more than 20 employees in Cantabria. In it, in addition to a series of identifying data, they were asked if they practiced continuous improvement. This first stage had a main objective: to identify the companies that practise continuous improvement which, therefore, will made up the population of our study; and to which the second, more extensive, survey on the motivations to implement continuous improvement would be directed.
Therefore, the first survey was sent to the 808 companies located in Cantabria with more than 20 employees. They were identified using official data sources [9] and they were sent the first survey by email.
Of the 808 companies, 299 responded: 90 of them said that they did not practise continuous improvement; whereas, 209 of them said that they practiced continuous improvement and, therefore, they were sent the second survey (See appendix 1).
The survey was mostly conducted by email. However, when the manager required it, face-to-face structured interviews were done. Of the 209 companies, 109 responded. This sample, although improvable, must be taken into consideration. There are few studies in the area of continuous improvement that work with this number of data. It must be borne in mind that in this field of research, descriptive studies based on the case of a company or a small group of companies predominate. This, without a doubt, we consider that it is an added value for the publication.
In order to evaluate the representativeness of the obtained sample and taking into consideration that, as above-mentioned, the size of the population is unknown, three scenarios are analysed (Table 4) : Scenario 1: all the companies that did not answer the first survey did practise continuous improvement. Scenario 2: all the companies that did not answer the first survey did not practise continuous improvement. Scenario 3: some of the companies that did not answer the first survey did practise continuous improvement. As a proxy, it is assumed that the percentage of companies that would practise continuous improvement is the same as the one in the obtained sample, this is 69.89% (209/299).
On the basis of the 808 companies, the minimum number of answers needed so that the sample is representative is calculated for each of the scenarios making the formula shown below (Table 5) . (109) is higher than the minimum sample needed in any of the three scenarios (Table 5 ), even in scenario 1 which is the most conservative one. Therefore it might be concluded that the obtained sample is representative.
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